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LEGAL & GENERAL C M D
MORTGAGE CLUB CAMPAIGN 2011 . . l

Catalyst Markeating and Dasign

Following on from the previous
successful campaign for 2011, we
extended the theme. We repositioned
the Mortgage club as a club of
expertise, with experts that anticipate
the market and seek out trends, in
effect have their ear to the ground.
The concept covered street savvy
individuals and eye-catching street art.
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LEGAL & GENERAL ’ . ( : l\/ D
BIBA EXHIBITION STAND 2010 !

Catalyst Marketing and Dasign

For the insurance broker event of
the year Legal & General required
something with standout. Our
concept focused on promoting
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LEGAL & GENERAL . . CM D
BIBA EXHIBITION STAND 2011 :

Catalyst Marketing and Dasign

With the 2010 stand being so
successful. How could we

better it for 20117 We think we
managed it with our ‘British Icon’
themed stand. It showcased
Legal & General as a great

British icon alongside other iconic
symbols like fish and chips and
James Bond.

RELIVE YOUR YOUTH
up—1 WITH OUR SCALEXTRIC

We have a feeling though, that what
really got the boys on the stand
was our idea for a challenge based
around that iconic childhood game
- Scalextric!
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LEGAL & GENERAL Please scroll down or use the ‘ ‘ ‘ :M . D
LGIM ISA DYNAMIC ONLINE AD CAMPAIGN - AT VRN TR @1 L1 S A

PRODUCT SPECIFIC DIGITAL ADS Catalyst Marketing and Dasign

An online consumer targeted campaign

to promote the entire range of ISAs from ’—

Legal & General.

The target audience is broad and the
range of products reflect this, so we
based our concept around “ISAs as
individual as you are”. The campaign ran
dynamically, which meant that a number
of product specific ads could update on a
continuing basis with limited fuss.
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LEGAL & GENERAL ’ . ( : M D
PERSONAL PROTECTION CAMPAIGN - CUSTOMER FACING |

Catalyst Markeating and Dasign

This consumer campaign for

Legal & General was all about
personal protection. Our concept
captures how a customer might
personalise the things that they
care about, such as their home and
possessions.
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LEGAL & GENERAL ’ . C l\/ D
PENSION POSTERS |

Catalyst Marketing and Dasign

Something to brighten up the staff
canteen. We designed a set of
internal posters to promote the
Legal & General pension scheme to
employees.
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LEGAL & GENERAL
ANNUITY PLUS CAMPAIGN

An integrated campaign to promote
the new annuity plus service from
Legal & General. They loved our
concepts so much they went with
two of them! The beauty of a digital
campaign being that we could
measure the response to both
creative solutions.
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LEGAL & GENERAL ’ . M D
Gl ADD-ONS CAMPAIGN G '

Catalyst Markeating and Dasign
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LEGAL & GENERAL (BESPOKE) ‘ . C l\/] D
MARKS AND SPENCER’S RETIREMENT PLAN '

Catalyst Markating and Dasign

To help Legal & General in their bid
to win the M&S pensions scheme
business, we produced a range of What are my investment choicas?
brochures in the M&S brand. We're
pleased to say they won the pitch!
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LEGAL & GENERAL (BESPOKE)
SAINSBURY’S RETIREMENT PLAN

Another example of getting to grips
with an unfamiliar brand quickly.

Legal & General needed both printed
and online material, including a pension
calculator for the Sainsbury’s employee
pension scheme members.
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